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On 21 October Amadeus will celebrate its 20th birthday. It’s been a great first twenty years for the company and we look 

forward to continuing our leadership and growth in the future.

Since Amadeus’ creation in 1987 the company has grown steadily and built a solid reputation as provider of the world’s most robust, reliable 

and resilient travel IT systems, combining a global presence with local expertise as we have expanded to be present in 217 world markets. 

During our expansion we have overtaken all of our competitors and have constantly increased our market share. 

Today the Amadeus system processes more than 500 million reservations per year - that’s from around 366 million transactions per day 

and represents about a third of the world’s air tickets. Amadeus has more than 390,000 points of sale worldwide in more than 83,000 travel 

agency locations with 95% of world’s scheduled network airline seats available through the system.

For the past 20 years, Amadeus has been delivering cutting edge travel IT for customers all over the world. Today, our flexible, scaleable 

technology solutions are still 7 years ahead of our competitors. That’s because we have always invested heavily in R&D and we will continue 

to do so for years to come.

Over the years we’ve continued to expand, not only geographically but also in terms of evolving our offering so as to meet the ever-changing 

needs of our customers, all with the aim of becoming the world’s leading provider of IT solutions that enable success in the travel industry. 

Proof of this has been the launch of our Altéa Customer Management Solutions in 2000, Mid- and Back-office solutions for Travel Agencies, 

and Revenue Integrity Solutions for Airlines in 2003, IT Solutions for Hotels and a suite of solutions for the Leisure industry in 2004, and our 

Customer Management Solutions for Low Cost Carriers in 2005 to name but a few. 

We’re celebrating 20 years of success, and with the support of our customers and partners we’re confident we>ll continue to lead the way 

for years to come. Celebrate with us and take part in our special 20 Days 20 Prizes competition on www.amadeus.com.

During the course of the competition, which will run from 21 November, we’re giving away a wide range of amazing prizes. These prizes 

have been donated by some of our most prestigious partners, covering all sectors of the travel industry - airlines, travel agencies, car rental 

companies, hotels, cruise, ferry, insurance and rail.

To take part in 20 Days 20 Prizes, all you have to do is go to www.amadeus.com and register to win great prizes in the near future.

Happy Birthday Amadeus
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After successful launch of Amadeus Iran web site in English, during 

recent months you have been referred to the contents of this site for 

a wide range of affairs. As a matter of fact this web site with its rich 

contents has been used by Iranian travel agencies as first level of 

customer supports successfully.

At the very beginning moment of designing the site, we in Amadeus 

Iran planned to have a bilingual site, so after successful launch of 

English site, we started the design and implementation of the Farsi 

site. The implementation was somehow challenging because the 

project was the first Amadeus experience in MEA region and right 

to left calligraphy was a big issue to deal with. Fortunately our 

efforts in Amadeus Iran with a deep cooperation of our colleagues 

in Amadeus CMC Web Management Team reached to a successful 

conclusion and the Farsi part of our site has been published live as 

the 1st bilingual Amadeus website in MEA on Oct 18th, just before 

the Amadeus 20th anniversary. 

If you visit the ACO website homepage at http://amadeus.com/ir  

you can see the “English-فارسی” link which will be used simply for 

switching between English and Farsi sites.

We do believe that the key success factor for having an applicable 

and effective site in the market is its rich and up-to-date content 

.In this regard you are most welcomed to let us know your brilliant 

opinions and suggestions to improve this site for better service.

Amadeus Iran website in Farsi
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Amadeus is stepping up the drive to eliminate the last barriers to industry-wide e-ticketing. The company’s latest e-ticketing 

solution, Amadeus Electronic Ticketing Direct, enables airlines to issue e-tickets in non-Billing and Settlement Plan markets.

The new addition to the Amadeus e-ticketing portfolio brings e-ticketing to non-BSP (Billing & Settlement Plan) markets 

Airlines will also be able to sell through select non-IATA travel agents, widening their distribution and capturing greater 
revenue 

Amadeus continues to register unmatched numbers of e-ticketing agreements

Madrid, Spain, 02 July, 2007: Amadeus, a global leader in technology and distribution solutions for the travel and tourism industry, is 

stepping up the drive to eliminate the last barriers to industry-wide e-ticketing. The company’s latest e-ticketing solution, Amadeus 

Electronic Ticketing Direct, enables airlines to issue e-tickets in non-Billing and Settlement Plan markets *. 

There are approximately 40 countries without a BSP, preventing a number of airlines from implementing e-ticketing on a worldwide basis. 

Amadeus Electronic Ticketing Direct, part of Amadeus’ electronic ticketing portfolio, will allow airlines operating in these countries to sell 

and receive payment for e-tickets via the Amadeus system, and thereby enable them to meet the extended IATA Simplifying the Business 

deadline at the end of May 2008. The new solution will make it possible for airlines to also sell through select non-IATA travel agents, 

widening their distribution and capturing greater revenue.

“Even though IATA has extended the e-ticketing deadline until the end of May 2008, it is still very much in everyone’s interest to continue 

striving to meet this goal as early as possible. Global e-ticket penetration is now pushing 80%, but there still remain a few barriers to 

complete adoption. As IATA’s preferred e-ticketing partner, we are committed to helping the industry overcome these,” commented Frédéric 

Spagnou, Vice-President, Airline Business Group, Amadeus. 

In 2006, Amadeus, together with Hahn Air, also implemented a solution to deliver interline e-ticketing capability to airlines with limited 

resources or limited distribution in certain markets.

An undisputed leader in the provision of e-ticketing solutions
In the distribution arena, Amadeus continues to lead efforts to support paper-free travel. The company has grown its e-ticket distribution 

network – the largest in the industry - to include 209 airlines and 144 markets. To date, 78% of tickets issued through the Amadeus System 

are e-tickets. 

On the purely technological front, Amadeus also has agreements with 65 airlines to fully host their complete e-ticketing activities and to 

date, has built the IT links to enable 394 interline agreements between airlines. These figures are far ahead of those achieved by any of 

Amadeus’ competitors. 

The benefits of e-ticketing are considerable. E-tickets are cheaper to issue, harder to counterfeit and better facilitate self service kiosks 

at airports. In addition to increasing the security and speed of ticket data they provide a basis for distribution analysis with real-time 

information on tickets, fares, customers and the sales channels. Their flexibility, combined with to-the-minute accountability, opens up 

new possibilities for revenue management and last minute sales. IATA estimates that full e-ticketing will generate industry savings of US $3 

billion per year.

•

•

•

New Amadeus Electronic Ticketing Direct removes 
one of last barriers to industry-wide e-ticketing

 *Billing and Settlement Plan (BSP) is a system designed to 

facilitate and simplify the selling, reporting and remitting rocedures 

of IATA Accredited Passenger Sales Agents, as well as improve 

financial control and cash flow for BSP Airlines. BSP operates in 150 

countries and territories. Over 80% of worldwide airline revenues are 

ticketed via IATA travel agencies in the BSP system. [Source: IATA]

The e-Ticketing Direct learning module has been added to 

Amadeus e-learning website. All those interested can refer to 

www.alc.amadeus.com. 

New users may refer to Amadeus Iran website 

www.ir.amadeus.com for registration.



Ticket is a document issued by carrier or its agents on behalf, and 

usually mentions that carriage is subject to conditions laid down by 

the carrier. 

There are many types of ticket in common use worldwide. These 

ticket types might generally be categorized as below:

Manual tickets
This type is handwritten ticket issued manually. The latest versions 

of manual hand-written ticket are two types:

1. For airline use
2. For BSP agents
In non-BSP markets, like Iran, airlines provide a variation of their 

tickets to travel agencies in batches called stock. 

Some weak points of manual tickets are possibility of misusing and 

changing ticket’s data, time needed for issuing, possibility of making 

mistake in issuing and calculating the fares and taxes, difficulty in 

preparing sales report.

Automated tickets
Automation has introduced several facilities in the field of ticketing 

and many airlines are issuing tickets by automated means. In 

automated ticketing ticket information is automatically generated 

from computer data bases. These ticket types might generally be 

categorized as below: 

1. Transitional Automated Tickets (TAT) consists of series of coupons 

(Agent coupon, Audit coupon, Flight coupons, Passenger coupon) 

that are printed simultaneously on carbon paper. The ticket number 

is pre-printed on the ticket. The agent can separate the coupons as 

necessary by pulling them away from the ticket.

2. Automated Ticket and Boarding pass (ATB) consists of series of 

plain coupons made of light cardboard that are printed in sequence. 

The appropriate numbers of coupons are printed according to the 

passenger’s itinerary. The ticket number is not pre-printed on the 

ticket, but is allocated by the system automatically.

3. Electronic Tickets are the latest generation of tickets. E-ticketing 

allows airlines and their agents to sell air transportation without 

issuing printed tickets. Only an itinerary receipt is issued for 

passenger. E-Ticketing also allows passengers to check-in and board 

flights without holding printed tickets. An Electronic ticket means 

that paper coupons are replaced by a ticket record that is stored in 

an E-ticket Server (ETS). E-tickets exist only in a computer system, so 

travelers can not lose or forget them. At the airport, travelers must 

present some form of ID, usually their passport, and their itinerary 

receipt. 

 Introduction to Ticket
Types
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Aeroflot replaces the Manual Tickets with Transitional 
Automated Tickets (TAT)

www.amadeus.com

Aeroflot, the Russian Airlines, has recently decided to collect the 

manual tickets from the markets and substitute them with the 

Transitional Automated Tickets (TAT). 

Among the countries, Iran has also been no exception to implement 

Automated Tickets. Nevertheless, since Iran is no-BSP market, 

executing this plan would possibly be facing major challenges that 

would make it impossible to progress.

However, fortunately Aeroflot Airlines have managed to accomplish 

this objective by making good use of the Amadeus solutions.

It’s also worth mentioning that deploying this plan has involved 

collaboration between Aeroflot Airlines office in Tehran, Aeroflot 

Airlines central office, and Amadeus Iran. 

Thanks to the effort and commitment of everyone involved in 

deploying this plan, gradually all travel agents in Iran can issue 

the TAT tickets of Aeroflot Airlines using the Amadeus Reservation 

System. 

This plan will make it possible to:

• Move toward the world high standards

• Be highly mechanized and accelerate the process of ticketing 

• Optimize the performance of travel agencies

• Ready access to sales report via the Amadeus Reservation System

newsletter@ir.amadeus.com

+98 (21) 88706601 

info@ir.amadeus.com

www.ir.amadeus.com

 �    Newsletter


